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Flying Object earn attention for cultural organisations and brands.

are

S.lénsonu 6 rate”

§ &,\ o

Experience art K
with all your senses ot

Tate Sensorium | Tate
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Mix the Clty | British Council A-Z of YouTube | YouTube



FREE
26 August -
20 September 2015

Ticket collection from

Experience art iK=)
with all your senses gkt



A multi-sensory art exhibition, partnering four paintings from Tate’s British Art
collection with things to hear, smell, touch and eat, and an experiment to find
the impact that these stimuli had on visitors.

Created by Flying Object and the following talents:

Audio by Nick Ryan

Scent by Odette Toilette

Taste by Paul A Young

Scientific input & haptic design by University of Sussex HCI Lab
Interactive theatre design by Annette Mees

Lighting design by Cis O’Boyle

Human interface development by Make Us Proud

And Tate producer Tony Guillan

Using technology including electrodermal sensors, touchless haptics,
ultrasound-driven directional sound, motion detecting fragrance
- and chocolates.


http://www.nickryanmusic.com/
http://odettetoilette.com/
http://www.paulayoung.co.uk/
http://www.andfurthermo.re/almanac/
http://cisoboyle.com/home.html
http://www.makeusproud.com/

How did this come about?

How did we work with the technology?
How did the team work together?
What did we learn?



How did this come about?
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PRIZE
2015

Connect the world with art from the Tate collection



What it first looked like:

3. Your unique idea in an “elevator pitch™
Multi-sensory art
Neutrally, in slence, on a wall in a big bulicing. This is how aimast all an is seen

Muli-sensory an is an atempt to break out of this. It seeks %0 bring the Tate coliection to the
visually impaired - but in doing $0, find warys of enhancing the xpenence for everycns

Well take a seloction of paintings and use technology such as binaural sound, 30 printing, and
fragrance GOneratons 10 Croale an expenence &ound each work that physical, powerful, evocaive

Imagine the awful sound and sulphurous smell of The Great Day Of Hs Wrath; evoking a bucolic
chilchood Trough e sounds and smelis of Casnation, Lily, Lily, Rose; or hearing - and perhaps
fouching - The Roast Beef of Old England

Thprotlnssmlbepenaw-m.ponwwn-andwep‘mbooowmwlolnasono&
of fims

Complex

Simple —»

What everyone else thought it looked like:

Tate Britadn The Obwrrver
Don't just look - smell, feel, and hear art.
Tate's new way of experiencing paintings

Nicola Davis visits the Tate's new Sensorium - where looking at the pannngs is
only a pat of the experiencs

DIBER.COUK = i wu

TOUCH, SMELL AND EAT YOUR
| ART AT TATE BRITAIN'
"SENSORIUM

~ THE WAL SREFTJ0URNA

Please Touch the Art Work: New Tate Exhibit
Will Stimulate All Five Senses

0|\|H’l'l-ﬁ\_l)!-j\| T — Q &

Tate Sensorium: New exhibition at Tate
Britain invites art lovers to taste, smell
and hear art

A St BN 1S DOAEAE 8 2 Mmasier Chocslatier, & SCent ex2er! a0d &% Jud e specialst 10
thande 1he mary peoie mieratt wih the panlings
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How did we work with the technology?
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The technology: Empatica E4

« Measures electrodermal activity (EDA)

« Measure of arousal from autonomous
| nervous system; think lie detector tests

S  Scientifically credible but quite blunt data;
needed to work with exhibition flow &
lots of maths (thanks, Make Us Proud!)

« Required assistance

« Graphs of sweat = most tweeted thing.
Who’d have thought it.



The technology: Empatica E4




The technology: Ultrahaptics

- Uses array of ultrasound speakers to
create haptic sensation; think blowing on
your hand through a straw

"

« Pre-production experimental device;
Ultrahaptics are a young startup

- First example use in a cultural space.
Didn’t break as much as we thought.

« On its own, underwhelming; paired with
audio, quite startling

- Hide it in a box & put a green LED in G
Jd
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there = completely weird sensation! BLJJECT



How did the team work together?
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The team

« Creatives & producers (Flying Object)

« Sound designer (Nick Ryan)

- Fragrance specialist (Odette Toilette)

« Chocolatier (Paul A Young)

« Scientists & haptic specialists (Dr Marianna Obrist & Univ. of Sussex team)
« Interactive theatre maker (Annette Mees)

- Lighting designer (Cis O’Boyle)

« Developers & interactive designers (Make Us Proud)

« Tate producer (Tony Guillan)



Design rules for the Sensorium stimuli

Do the installations make sense to visitors? (and are they impressive?)
Do they still allow people to react to and interpret the painting themselves?
While also being grounded in the paintings (any interpretations are defensible)?



How the team worked
Learn, prototype, iterate through small groups

Knowledge Initial Build in lterate
harin Finesse : . Dress
S g ideas & small Test in small [terate

concept rehearse
tests teams teams




Testing It’s what friends are for




A note on Tate
Collaborative & open
Producer not client

Ambitious




What did we learn?



The things that worked
- Short brief: shorter brief, bigger ideas

- Belief in the creative process: the product improved through having time to
work through the idea

« Collaboration: with other creatives; with the client

- The idea: communicated clearly to the public, who turned up in droves; lots
of (consumer) press coverage

- Focus on a story, on experience: putting technology within an idea, not
leading with it

« Test everything!



The things we’d do differently

- More installation time: we finished install when the journalists were already

outside .
-
g sl £ we .3
 Visitor flow: more people came than could see it — - = yest—
— Ty
e |
« More plug & play: we relied a lot on staff e ""‘ P o



Question time

Tom Pursey, tom@weareflyingobject.com
weareflyingobject.com // @objectingfly



